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PERSONAL	HEALTH	

5	Shady	Ways	Big	Pharma	May	Be	Influencing	Your	Doctor	

By	Martha	Rosenberg	/	AlterNet	

January	23,	2014	

Until	2010,	when	the	Physician	Payments	Sunshine	Act	passed,	requiring	doctors	to	disclose	

payments,	the	only	thing	better	than	working	for	Pharma	was	being	a	doctor	wined	and	

dined	by	Pharma.	

Pfizer	jetted	5,000	doctors	to	Caribbean	resorts	where	they	enjoyed	massages,	golf	and	

$2,000	honoraria	charges	to	sell	its	painkiller	Bextra	(withdrawn	from	the	market	in	2005	for	

heart	risks).	GSK	sent	doctors	to	lavish	resorts	to	promote	Wellbutrin,	the	Justice	

Department	charged.	Johnson	&	Johnson	bestowed	trips,	perks	and	honoraria	on	Texas	

Medicaid	officials	to	get	its	drug	Risperdal	preferred	on	the	formulary,	a	state	lawsuit	

charged.	Bristol-Myers	Squibb	enticed	doctors	to	prescribe	its	drugs	with	access	to	the	Los	

Angeles	Lakers	and	luxury	box	suites	for	their	games,	California	regulators	say.	In	

China	GSK	is	charged	with	using	a	network	of	700	middlemen	and	travel	agencies	to	bribe	

doctors	with	cash	and	sexual	favors,	and	Victory	Pharma,	an	opioid	drugs	maker,	was	

charged	with	treating	doctors	to	strip	shows.	Nice.	

Of	course,	Pharma	reps	did	as	well	as	the	doctors.	Thanks	to	their	Barbie	and	Ken	doll	looks	

and	the	free	samples,	gifts	and	lunches	they	would	bring	medical	staff,	they	would	often	

waltz	in	to	see	the	doctor	before	the	sick	and	waiting	patients.	Some	had	their	own	lounges	

at	medical	offices.	Since	the	2010	sunshine	law,	part	of	the	Affordable	Care	Act,	went	into	

effect	in	2013,	drug	companies	must	display	the	doctors	and	groups	they	pay	on	their	

websites.	That	includes	their	payments	to	faux	grassroots	groups	like	Go	Red	For	Women	

and	the	National	Alliance	on	Mental	Illness,	or	NAMI,	which	are	widely	seen	as	Pharma	

fronts.	But	will	it	make	a	difference?	For	years,	doctors	have	also	begun	presentations	with	

slides	detailing	their	Pharma	funding	but	it	doesn't	seem	to	alter	their	credibility	or	audience	

cynicism.	

When	it	comes	to	acknowledging	the	influence	of	gifts	and	money	on	behavior,	doctors,	like	

everyone	else,	suffer	from	self-delusion.	Most	say	they	believe	it	affects	the	other	guy,	not	

them,	and	many	become	offended	at	the	idea	that	they	are	"for	sale."	

"My	prescribing	never	changes	because	once	a	month	a	drug	rep	brings	in	a	tray	of	

sandwiches,"	Maria	Carmen	Wilson	told	the	Tampa	Bay	Times.	(Wilson	was	Eli	Lilly's	

number-two	earner	in	Florida	in	2009,	the	paper	reports.)	It's	tempting	to	ask	such	doctors	

that	if	the	largesse	doesn't	affect	them,	when	was	the	last	time	they	prescribed	

the	competitor's	pill?	Would	anyone	believe	or	even	read	the	journalism	of	a	reporter	who	

accepted	an	honorarium	or	speaker's	fee	from	the	subject	she	reported	on?	Even	if	she	

claimed	it	didn't	influence	her?	

Trips	to	resorts	and	strip	clubs	will	likely	continue	to	diminish	under	the	Physician	Payments	

Sunshine	Act,	but	there	are	many	other	ways,	often	sneaky,	that	Pharma	can	entice	doctors	

to	prescribe	its	expensive,	patent	drugs.	

1.	Spying	on	Prescribing	

Like	the	NSA	spying	program,	shameless	spying	on	doctors'	prescribing	habits	spares	almost	

no	one.	Recently,	the	full	sweep	of	IMS	Health	Holdings'	prescription	data	mining	was	

revealed	by	ProPublica,	which	reported	that	its	collection	includes	over	85	percent	of	the	
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ABSTRACT

Medicine is a noble profession. The primary aim of medical profession is to render service to humanity.

Financial gain is a subordinate consideration.[1] But it has been observed globally that medical practitioners

in conjunction with pharmaceutical   companies are prescribing and thereby  promoting unnecessary

drugs just for the sake of monetary gains. This article reviews the  salient aspects of the relationship

between doctors and drugs companies and its future consequences.
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INTRODUCTION

The interaction between doctors and medical

representatives (popularly known  as MRs) is

almost as old as the medical profession itself. The

basic role of a medical representative is to apprise

the doctor about his company's  products including

the drugs. There is nothing wrong in that as long

as the ultimate beneficiary of this information is

the patient. After all, continued professional

development is an essential component of a good

health care system. Even the Medical Council of

India  expects that every registered medical

practitioner should try to up grade his knowledge

and skill for the betterment of his patients.[2]

Unfortunately, there is often a conflict

between the interests of the patient and those of

the doctors as far as the drug promotion is

concerned. WHO defines drugs promotion as all

informational and persuasive activities by

manufacturers, distributors to induce /influence the

sale and use of medicinal drugs. Drug promotion

has an important bearing on the rational use of

drug; on drug -price control mechanism; on equity

of drug distribution - all  making it a central public

health issue. Often, drug promotion strategies

adopted by various drug companies are too

attractive to be resisted  by a doctor. This, in turn,

places the interest of the doctors ahead that of the

patients. Doctors, who are frequently in contact with

medical representatives, are more likely to

prescribe newer and expensive drugs of their

favourite pharmaceutical companies to achieve

their selfish end i.e. to receive more and more

financial gain from the companies as cutbacks. In

our country, the doctors are held in high esteem

by the gullible patients. They are considered second

to 'Gods' by most patients. Therefore, doctors may

prescribe expensive drugs of their favourite

pharmaceutical companies with scant regard for

the expense borne by the poor patients.[3,4]

Interaction between drug companies and

doctors are pervasive. Relationships of doctors with

drug companies begin when they are just  medical

students attending the various clinical OPD's and

wards, continue during internship and residency

training, and persist throughout their professional

careers.

The Nature and Effect of the Relationships

The drug-companies interact with doctors in

order to promote their medical  products. They

reach out to almost all concerned doctors to attain

their goals. The doctors are compensated

adequately in the form of gifts and other incentives

by drug companies. Consequentially, both the

parties are benefited from this interaction with

potential consequences for patients. Few doctors

may be morally so stout that they continue to

prescribe those medicines that appear to be most

beneficial as well as economical to their patients

despite being in contact with so many drug

companies. The aggressive marketing strategies

by the companies just act as tools of information

for them. But the prescribing behavior of a vast
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H ow M uch Are Drug Companies Paying Your  Doctor?
New data released today will promote transparency and help patients know when docs receive money from product makers

By Charles Ornstein, Eric Sagara and ProPublica |  September 30, 2014 |  

This story was co-published with The New York Times.

On Tuesday, the federal government is expected to release details of payments to

doctors by every pharmaceutical and medical device manufacturer in the country.

The information is being made public under a provision of the 2010 Affordable Care

Act. The law mandates disclosure of payments to doctors, dentists, chiropractors,

podiatrists and optometrists for things like promotional speaking, consulting, meals,

educational items and research.

It's not quite clear what the data will show 2014 in part because the first batch will be

incomplete, covering spending for only a few months at the end of 2013 2014 but we

at ProPublica have some good guesses. That's because we have been detailing

relationships between doctors and the pharmaceutical industry for the past four

years as part of our Dollars for Docs project.

We've aggregated information from the websites of some large drug companies, which publish their payments as a condition of settling

federal whistle-blower lawsuits alleging improper marketing or kickbacks. Today, in cooperation with the website Pharmashine, we've

added data for 2013, which now covers 17 drug companies accounting for half of United States drug sales that year. (You can look up

your doctor using our easy search tool.)

Here are some facts we've learned from the data:

M any, many health professionals have relationships with industry.

Dollars for Docs now includes 3.4 million payments since 2009, totaling more than $4 billion, of which $2.5 billion was for research.

For 2013 alone, there were 1.2 million payments valued at nearly $1.4 billion.

It's not possible to calculate the exact number of physicians represented, because drug companies haven't used unique identification

numbers that cross company lines. But it's clear that the figure is in the hundreds of thousands.

Excluding research payments, the drugmaker Pfizer appeared to have interactions with the most health care professionals last year 2014

about 142,600. AstraZeneca came in second with about 111,200. Johnson & Johnson and Forest Labs each had nearly 100,000. There
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